THE FINANCIAL GOALS AND
GAPS OF GEN Y, GEN X, AND
BOOMER WOMEN

Reducing debt, increasing savings, and saving for retirement are among the top financial aspirations
of Generation Y, Generation X, and Baby Boomer women. Yet, each generation of women
prioritizes these goals differently and has unique concerns when it comes to financial security.
A 2015 analysis of the study, The Financial Needs of Women of Color, conducted by
The American College State Farm® Center for Women and Financial Services identified the
financial goals and gaps across three generations of women:

•• Generation Y (Gen Y, Millennial): Born 1981 - 1999 and the largest generation by population
and workforce.

•• Generation X (Gen X): Born 1965 - 1980 and the second largest generation by workforce.
•• Baby Boomer Generation (Boomer): Born 1946 - 1964 and the second largest generation
by population.
By reviewing the findings, financial services professionals can better position themselves to
help their clients.

Table 1—Top 5 High Priority Financial Goals—summarizes the analysis’ findings of the
primary financial goals by generation.

TABLE 1. TOP 5 HIGH PRIORITY FINANCIAL GOALS
GEN Y

GEN X

BOOMER

1. General savings (72%)

1. Reducing debt (77%)

1. Saving for retirement (83%)

2. Reducing debt (72%)

2. Saving for retirement (68%)

2. Reducing debt (73%)

3. Saving for retirement (58%)

3. General savings (65%)

3. General savings (72%)

4. Having enough insurance (56%)

4. Paying for child’s education (59%)

4. Having enough insurance (66%)

5. Buying a home (43%)

5. Having enough insurance (57%)

5. Paying for child’s education (46%)

Taking a closer look at each generation reveals how women of different ages prepare to achieve
their financial goals, as well as their primary areas of concern. Listed below is a detailed analysis of
the findings by generation.

GENERATION Y WOMEN
Gen Y women are educated, but they have high levels of student loan debt and few assets. According
to a 2009 national survey on young adults fielded by AARP, women carry more debt than their male
counterparts do. In addition to student loan debt, more women reported having credit card debt and
unpaid medical bills than men did. The report also found that within this age group, unmarried women
and single mothers experience more financial challenges than others do. While reducing debt is a
top priority for Millennial women, they are equally focused on building their savings—a finding that
exists across races and ethnicities. Saving for retirement is a secondary goal, but even at a young age,
Gen Y women seem to recognize the importance of long-term savings. Many are also looking at the
more mid-term goal of purchasing a home.
Most Gen Y women who say increasing general savings is a top priority do not feel they have made
much progress. The steps they have taken to grow their savings include attempting to reduce spending
(69%), putting away “found” money such as bonuses or tax refunds (61%), and saving more regularly
(32%). Millennial women of color, however, are less likely to have saved “found” money.
Those who are focused on reducing debt have done more planning than actually taking steps to
achieve this goal. They say they have calculated how much they need (78%), reduced their spending
(77%), and created a schedule or plan (71%). Despite their attempts, Gen Y women who say paying
off their debt is a top priority do not feel they have made much progress.
Reducing spending can only help so much, and many Gen Y women are not using financial products
to their advantage. Their and their spouse’s income is their most valued asset, yet only a handful
of Gen Y women have disability insurance. Moreover, very few are investing on their own, even
conservatively, to grow their savings. Given the right tools, products, and advice, Gen Y women
could potentially achieve their financial goals and do more to protect what is important to them.

GENERATION X WOMEN
Gen X women are primarily focused on paying down debt. While their most important asset is their
home, it is also their biggest source of debt. In addition to mortgages, the largest sources of debt
among Gen X women include credit cards (61%), car loans (46%), student loans (27%), and medical
expenses (17%). The steps that Gen X women have taken to reduce their debt include attempting
to cut back on spending (80%), creating a plan or schedule (40%), and calculating how much they
need (39%). However, as with Gen Y women, few feel they have truly made progress in this area.
A large share of Gen X women—who are more likely than Gen Y to be married and have children—
are uniquely focused on saving and paying for college education. Those who prioritize saving for
education have attempted to cut spending (44%) and save regularly (37%). A third have also
researched tips and information about how to save for education, but only about a quarter have
calculated how much is needed. Very few (14%) report having a 529 plan, which is a relatively small
share considering that almost three in five say that saving or paying for their own or a child’s college
education is a high priority.
In addition, Gen X women across racial backgrounds appear to be “sandwiched” between saving for
their children’s needs and caring for an elderly parent or relative. About a third of Gen X women are
currently a primary caregiver for an elderly parent or other relative, or they anticipate taking on that
role in the future. Another quarter say they are not sure whether caregiving responsibilities will fall to
them or not.
Gen X women have a lot to protect and others rely on them. They value their home, but there is
more than their physical house to protect. Gen X women are more likely than Gen Y women to have
individual life insurance to protect their growing households, but the number of Gen X women with
individual life insurance is still fewer than three in five and a sizeable share feel underinsured (31%)
or do not know if they have enough protection (10%).

BABY BOOMER WOMEN
Given their age, it is no surprise that Boomer women are focused on retirement, notably more than
other goals such as debt reduction and saving in general. However, Boomer women of color differ
in their prioritization of these goals, with more focus on debt reduction than saving for retirement.
While Caucasian Boomer women are most likely to say that their savings and investments are their
most valued asset, Boomer women of color are more likely to say their home.
Although Boomer women are trying to save for retirement, many remain focused on improving
their cash cushion and reducing their debt. The latter is especially true of Boomer women of color
(37% vs. 28% of Caucasian Boomer women). Boomers focused on reducing their debt say they have
reduced their spending (74%), created a schedule or plan (49%), and calculated how much money is
needed (42%). More so than Gen Y and X, Boomer women feel slightly more successful in reducing
debt, but many suggest they have a long way to go.
Boomer women are more likely to say that insuring what is important to them is a top financial goal
(66% vs. 57% of Gen Xers). To do this, they have purchased financial products and insurance (68%),
spoken to financial professionals (24%), and calculated the amount they need (20%). Boomer women
are more likely than younger generations to own individual life insurance, invest in stocks, and own
long-term care or disability insurance. Of note, Boomer women of color are less likely than their
Caucasian counterparts to use these financial products.

CATERING TO THE NEEDS OF WOMEN ACROSS GENERATIONS
Financial services professionals need deep expertise in niches such as investments, debt reduction,
and retirement income planning to better understand the needs of Millennial, Gen X, and Baby
Boomer women. Pursuing advanced education, such as the Retirement Income Certified Professional®
(RICP®), Chartered Financial Consultant® (ChFC®), and CERTIFIED FINANCIAL PLANNER® (CFP®)
designations, is an excellent way for financial professionals to position themselves as trusted advisors
to women across generations. To help you navigate the world of professional designations, we have
compiled 6 Ways an Advanced Financial Designation Helps Grow Your Practice.
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